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California State University,
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The Ohio State University

Bowling Green State
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Texas A&M University

The University of Western
Ontario

The University of Texas at
Austin

The University of Western
Ontario

Indiana University

Sport marketing; consumer
behavior

Sport marketing; Event
management, action sports

Organizational diversity

Sport policy

Organizational theory;
organizational behavior

Sport and event promotion;
professional preparation

Organizational diversity;
organizational behavior

Human resource management;
leadership; marketing

Sport socialization process;
human resource management

Organizational theory;
organizational behavior;
diversity management

History of sporting goods
industry and
commercialization of spectator
sports; business strategy;
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Dan Funk, PhD
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Dan Mahony, PhD
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industry analysis

Organizational diversity;
consumer behavior

Organizational theory; socio-
cultural aspects

Sport Marketing; consumer
behavior

Consumer behavior; sport
tourism

Sport finance; fan behavior

Sport policy development;
increasing management
opportunities for women,
people with disabilities, and
racial/ethnic minorities

Board governance in sport and
community organizations;
women’s involvement in

organizational life

Marketing, consumer
psychology

Human resources; professional
development

Organizational behavior
Marketing, Consumer
behavior, applied statistics.
Sport consumer behavior;
sport finance; issues in

intercollegiate athletics

Professional sport issues

Sport consumption; consumer



2005

Mark A. McDonald, PhD
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Joanne MacLean, PhD
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Lori K. Miller, PhD
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Michael Mondello, PhD
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Paul Pedersen, PhD
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Donna L. Pastore, PhD
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Jerome Quarterman, PhD
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Daniel Rascher, PhD
2009

Steven D. Ross, PhD
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Michael Sagas, EAD

University of Massachusetts,
Ambherst
Brock University

The Wichita State University

The Florida State University

University of Ottawa

Bowling Green State
University

Indiana University

The Ohio State University

The Florida State University

Howard University

University of San Francisco

University of Minnesota

Texas A&M University

behavior

Sport marketing and
sponsorship

Human resource management;
organizational behavior

Legal issues as they emerge,
influence, and interact with
sport organizations

Sport finance; sport economics

Sport event management;
organization theory; strategic
management; stakeholder and
partnership management;
governance

Diversity issues in sport;
career development; job
satisfaction in sport
management

Sport communication
Mentoring; Women in Sport
Leadership Roles; Diversity

Management

Sport marketing; sport
management

Managerial roles and
organizational behavior
components of intercollegiate
athletics administrators

Sport economics

Consumer behavior; brand

management

Under-representation of
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Sally Shaw, PhD
2011

David Shilbury, PhD
2009

Trevor Slack, PhD
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David K. Stotlar, PhD
2001

Lucie Thibault, PhD
2001

Galen Trail, PhD
2006

Brian Turner, PhD
2007

W. James Weese, PhD
2001

Warren Whisenant, PhD
2009

James J. Zhang, PED
2007

University of Otago, New
Zealand

Deakin University
DeMontfort University,
Bedford

University of Northern

Colorado

Brock University

University of Florida

The Ohio State University

University of Windsor

University of Miami

University of Georgia

women and racial minorities;
issues in intercollegiate
athletics

Gender relations, nonprofit
governance and accountability,
organisational partnerships,
volunteer management.

Sport governance; Sport
development and strategy

Organizational theory;
marketing

Sport marketing; Olympic
sports

Organizational theory

Consumer behavior;
organizational behavior

Organizational behavior

Executive leadership; sport
marketing

Gender issues & equity in the
workplace; organizational
Justice; interscholastic
athletics

Consumer behavior;
organizational behavior;
research methods




